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KANTAR MEDIA

Kantap Mepua - Begyuias
MMpOBas KOMMNaHUS,
3aHMMarLWasacs gaHHbIMU,
aHaNUTUKON U KOHCArTUHIOM.
Mbl noMoraem Halumm
KIMMeHTaM JyyLue noHnmMmaTb
CBOIO ayaANTOPUIO K
cnocobCcTBYEM UX POCTY.

Kantap Meavna npnHagnexwur:
— 60% Bain Capitals (Hbto-Mopk, CLLA)
— 40% WPP (JloHaoH, BenukobputaHus)

75+

INneT ornbiTa

2,500

akcnepToB Kantar Media
Nno BCEMY MUPY

5,600

TB kaHanoB NOgKIto4YeHbl K
HalUUM cepBepam ans
pacrno3HaBaHUA TENECMOTPEHUSA

85,000

[Munn MeTpoB namepsaoT
TenecMoTpeHne No BceMy MUpy

28,000

dokan MeTpoB U3MepPSOT OHJTaNH-
CMOTPEHMNE N0 BCEMY MUPY

6 million

pecmBepoB LMPpPOoBOro TeneBnaeHUs
obpabaTbiBaeTCca Kaxabln AeHb
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LLinpokun accopTuMeHT AOCTYNHbIX TexHonornn B Kantar Media

Who'is present?

People Meter Focal Meter Virtual Meter RateOnAir Meter*
N3amepeHne npocmoTpa Ha N3amepeHune notpebneHms MHorodyHKuUMOHanbLHoe [MopTaTmMBHas TexHonorng
Tenesunsope OHNanH-megua Ha nporpaMmmHoe obecneveHune OS5 UBMEepPEeHUs ayauTopum
YCTPOMCTBAX, NOOKITHOYEHHbIX AS19 U3MepeHus noTpebneHus
K JOMaLLUHEen ceTtu LMJPOBOro KOHTEHTA B

MOOUILHON CeTn

KANTAR M E DIA * B napTHepcTBe ¢ Mediametrie



mobanbHble TpeHAb!
TENeCcMOTPEHUSA



MmobGanbHble TeHAeHUNN noTpedrneHna TB Gﬂe

[ToTpebneHne nnuHenHoro TB npoaormkaeT yMeHbLaTbCH

Average Viewing Time Evolution in Total Individuals
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K ANTAR M E DI A Based in total individuals, total day. Computed on 86 countries. Guests and time-shifted viewing included when available.
Averages are weighted with the country’s TV universe for total individuals and the evolution is based on a constant universe with last year. 6

Source: One TV Year 2024 report - Glance / Relevant Partners - All rights reserved



TeneBupeHue no-rnpexHemy octaeTcd eAMHCTBEHHbIM CpeaACTBOM m

Glance
A )
MaccoBOU nHdpopmMauumn, CnoCcoobHbLIM oxBaTUTb A0 97% HaceneHus
TV COBOKYINHbIN OXBaT TPeX KPyNnHeULWnX TerieKkaHanoB 3a rog n Bpemsi NpocMoTpa B AeHb
Channel Mpumep: B Ucnanum B 2023 rogy B cCpeaHeEM TpoWka Ny4dlumnx kaHanoB oxBaTuna 97% HaceneHus, a BpeMs Ux exXxeAHEBHOro npocmoTpa coctaBuro 20 MUHYT. QTo NpeacTaBnseT

cobow nageHne oxaata Bcero Ha 1% no cpaBHeHuto ¢ 2022 rogoMm, a CHXKEHVE exXeQHEBHOro BpeMeHu NnpocMoTpa coctaBuiio 9% no CpaBHEHUIO C TEM Ke NePUOLOM.

P ®okyc: 3 Ton kaHana

e0e
OneTVYear - O
CoOBOKYMHbIN E>xeaHeBHbIN
oxeaT NMpPOCMOTP
N L7
il - il >

. 25

vs. 2022 -1% -9% -1% =-5% -1%  =-9% -1%  =3% -1%  =12%
KANTAR M E DIA Based on Top 3 channels by country ranked on total individuals share%, total day in 2023

*In France, the reach figures are monthly cumulative reach
Source: One TV Year 2024 report Glance/ Relevant Partners - All rights reserved



Noxoabl rmo6anbHon meguna nHayctpum (B mun. $): 2015-2023 rr. + nporHos

TB n OHnanH npogosmKarT Nonb30BaTbCH AOBEPUEM peKnamoaaTtenemn
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Smart TB ctanu menHCcTpMOM 3a nocrniegHue 10 net
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KaszaxcTaH
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Sources: Europa TGl R1s 2014 — 2023 — GB, DE, FR & ES (n = c. 60,000)
I(ANTAR M E DIA TGI Latina R2s 2015-2022 — ARG, BRA, CHI, COL, MEX, PER (n=70,000)

KZ: Smart TV 2023, K-Research, cities 100 000+



[ nobanbHbIe TpeHAb!
namepenna TB ayautopum



U3amepeHune aygutopumn
KnroyeBble KOMMOHEHTbI

—[looaep>ka penpe3eHTaTtTuBHOCTU U
cobniogeHne MeToaonornm

—lnnnmeTpbi\namepeHue nogen
—PacnosHaBaHne npocMoTpa KOHTEHTa

2. bur [data
— OHManH CTPUMMHIOBbIE AaHHbIE

—RPD, HbbTV u gp.
—[lepBuyHble gaHHble (1st Party Data)

3. Pabota ¢ gaHHbIMuU \ Data Science
—WHTerpaunmn ganHbelx “bur fartel” v T. 4.
—Kanubposka naHenen no “bur darte”
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Ucnonb3oBaHue CTPUMUHIOBLIX AaHHbLIX ANA ynydYlweHnsa usmepeHmnsA KOHTeHTa

[MoBbilWeHHast TOMHOCTL Gnarogapsi bur date

— PacwupeHHbIn oxBaT KpoccnnatopMeEHHbIX N3MepPEHNI

— bBonee rnybokas nHdopmauus o CTPUMUHIOBLIX NnaTtdopmax
— B cooTtBeTcTBMM C NONUTUKOWN KOHPpUOEHUMANbHOCTY

50°000K

—a&— Bur [lata

KannbpoBaHHas
naHenb

MuHyTbI
npocMoTpa

[NaHenbHble
JaHHble

[Hen 3a mecsu

IKCANTAR MEDIA

13



Ucnonb3oBaHue CTV-AaHHbIX AN 6oree TOYHOro aHanu3sa

[MoBbilWeHHast TOMHOCTL Gnarogapsi bur date

— BwupTtyanbHo pacwmpeHHas naHens, 100 000 yenosek n3 3 000 000 CTV-Tenesnsopos
— CHmxeHne konebaHun, 6onee ToYHblE U CTAabUNbHbIE NOKa3aTenu

— CokpalleHne HyrneBbIX MUHYT

— YMeHblUeHne KonebaHun nokasaTtenemn Bo BpeMsi TpaHCNAUNKM peknamMHbiX OrokoB

20-34 net, NcnaHua
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08:00
08:14
10:20
10:34
10:48
11:02
11:16
11:30
11:44
11:58
12:12
12:26
12:40
12:54
13:08
13:22
13:36
13:50
14:04
14:18
14:46
15:00
15:14
23:10
23:24

15:28
15:42

15:56
16:10
16:24
16:38
16:52
17:06
17:20
17:34
17:48
18:02
18:16
18:30
18:44
18:58
19:12
19:26
19:40
19:54
20:08
20:50
21:04
21:18
21:32
21:46
22:00
22:14
22:28
22:42
22:56

08:28
08:42
08:56
09:10
09:24
09:38
09:52
10:06
14:32
20:22
20:36

e—T\/ panel = T\/ panel fused with HbbTV data

IKCANTAR MEDIA 14



Ucnonb3oBaHne RPD pgaHHbIX onepaTtopa

[MoBbilWeHHast TOMHOCTL Gnarogapsi bur date

OnbIT padoTbl ¢ 2005 roga

Kaxxabin oeHb Mbl obpabaTtbiBaem

6 MUNIMOHOB PECUBEPOB OT ONEpPaTopoB.,
ncnonb3dysa Return Path Data (RPD)

Ha 17 pblHKax ons

astro corus. sky

Singl:c.el QAN movistar

Wz () vodafone

MuLTiCHOICE
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CMOTPAT Noau,
a He
yCTpOMUCTBA

fOXl'el c obpaboTkon 1M+ pecusepoB B cyTkn ¢ 2023 roga

IKCANTAR MEDIA
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Ob6uwue Tembl, 006CyXaaemble B MUpe

1. Be3sonacHoCTb

Measurement o
Partner DCQ Dartner DCQ

8,8,8

PUBLISHER DATA ACCESS AND HARQMONIZATION

Measurement (0
Customer )

* CDR = Data Clean Room

IKCANTAR MEDIA

Source: OpenAp, Progress Report: JIC Streaming Data Service in USA, https://www.openap.tv/insights/video/cannes-jic-streaming-data-service
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OOwue Tembl, 0OCYyXXOaemMblie B MUpe

: European [ 1
= - Commission ® EN - ‘ Q ?earch |

1. Be3sonacHoCTb

2 Ko H ¢ Mﬂe H Ll VI aj'l b H OCTb Home > Strategy and policy > Priorites > AEurope fit for the digitalage > The Digital Services Act
The Digital Services Act

Ensuring a safe and accountable online environment

Digital Services Act (DSA) overview

The DSA regulates online intermediaries and platforms such as marketplaces,
social networks, content-sharing platforms, app stores, and online travel and
accommodation platforms. Its main goal is to prevent illegal and harmful activities
online and the spread of disinformation. It ensures user safety, protects
fundamental rights, and creates a fair and open online platform environment.

What are the key goals of the Digital Services Act?

The DSA protects consumers and their fundamental rights online by setting clear
and proportionate rules. It fosters innovation, growth and competitiveness, and
facilitates the scaling up of smaller platforms, SMEs and start-ups. The roles of
users, platforms, and public authorities are rebalanced according to European
values, placing citizens at the centre.

I(ANTAR M E DIA Source: European Commission official website, https://commission.europa.eu/strategy-and-policy/priorities-2019-2024/europe-fit-digital-age/digital-services-act_en



https://commission.europa.eu/strategy-and-policy/priorities-2019-2024/europe-fit-digital-age/digital-services-act_en

Ob6uwue Tembl, 006CyXaaemble B MUpe

1. be3onacHocTb
2. KoHdowmaeHumnanbHOCTb

3. Al (MickyccTBEHHbIN NHTENMEKT),
ML (MawwmnHHoe oby4veHmne)

IKCANTAR MEDIA
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Ob6uwue Tembl, 006CyXaaemble B MUpe

1. be3onacHocTb
2. KoHdowmaeHumnanbHOCTb

3. Al (MickyccTBEHHbIN NHTENMEKT),
ML (MawwmnHHoe oby4veHmne)

4. OkpyxaroLias cpena

Acting on the 3 main
sources of GHG emissions
in audience measurement

Panels
(purchase of products)

Incentives and field
operations

* Lower carbon incentives

*  Optimization of field
technicians' itineraries

Technologies & IT
services (purchase of services)

Hardware, software,
IT services

+ More energy-efficient meters

*+  Suppliers' commitment to reducing
their carbon emissions

M=

Mediametrie

O

Data processing
(digital)

Computing, storage, transfer and
power consumption of the servers

+ Eco-design and eco-production
+  More energy-efficient processors

+ Relocate data to regions with less
carbon intensive electricity

IKCANTAR MEDIA
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Ob6uwue Tembl, 006CyXaaemble B MUpe

1. be3onacHocTb
2. KoHdowmaeHumnanbHOCTb

3. Al (MickyccTBEHHbIN NHTENMEKT),
ML (MawwmnHHoe oby4veHmne)

4. YctonymBoe pasBuUTUE

5. CoTpygHmn4ecTBo

Google

Kantar began its Google partnership in 2008. We are
an official Google Measurement Partner and Preferred
Research Vendor.

Meta

Kantar has been partnering with Meta since 2014 across
a broad range of initiatives, including sales and brand
lift measurement and campaign activation.

Netflix

In 2022, Netflix chose Kantar Media to track its

streaming video performance and deliver cross-
platform insights across linear and on-demand

platforms in select markets.

Google
00 Meta

NETFLIX
M

Mediametrie

Médiamétrie

Kantar Media has partnered closely with France’s leading
audience measurement provider Médiamétrie since 2008,
collaborating on watermarking and programme
monitoring capabilities.

Triton Digital

Kantar Media provides key enabling technologies for
Triton Digital’s streaming audio and podcast
measurement solutions.

&

\ ) TRITON

IKCANTAR MEDIA



Kak nsmepsaercs
ayauTopua Ha apyrux
PbIHKaX?



‘*' KaHapa

Numeris

HaHHbIe oT
CTPUMMWUHT-
nnatdgopm

Comscore Tag

—  CTpuMUHT TerMpoBaHue
— bwr [JaTta no oHnanH
npocmoTpam

TB u Paguo lNaHenb
9,100 yenoBek

¢

Kantar Media
Focal Meter 2

PPM

— [MopTtatueHbi nunnmeTp (PPM)
— KopgupoBaHue 3Byka

— WN3mepeHune koHTeHTa 24/7

— [emorpadunyeckmne gaHHble

daHHble onepaTopoB
(RPD)

> VIDEOTRON Q ROGERS

Shaw) | == TeLus | Bl

— ETAM: ExegHeBHoe obbeanHeHne

aaHHbiX TAM nanenu ¢ RPD no
BCEW CTpaHe

— WM3navanbHo 5 noctaBwmkos RPD

JaHHbIX

IKCANTAR MEDIA




Al

H
= opBerus

NHaycTpuanbHbIM KOMUTET BeLlaTeneu

MaHenb Ans

Hannie ot TB MNaunens BHe-AOMaLLHero CMoTpeHus
CTPUMMHI-
nng'rcpopM 1,500 yenosek

1,600 ax

+

Kantar Media Kantar Media
Kantar Media Tag People Meter Focal Meter 2
5000s

RateOnAir V2

g W
—  CTpUMUHT TermpoBaHue — Ayawno koguposaHue SNAP — Ayavno koguposaHue SNAP
ANg nporpamMm 1 peknambl — [Hemorpaduyeckme gaHHble — W3mepeHue koHTeHTa 24/7
— bwur [arta no oHnanH 3putenen (TB & CtpumuHr) — Hewmorpacuyeckune aaHHble
npocmMoTpam 3puTenen BHe-gOMaLlHero

CMOTpEHUA

IKCANTAR MEDIA




£
HuaepnaHabl

NMO

OHnanH-kamnaHum

6,500 YyenoBek

- i i \ .l B

.o \r !

A |

2,700 yenosek o e | -
8,000 yenoBek L L |
r d ‘- .‘ -
- - w u L
17,000 4enoBek . el

l\\
./

]
LY

3,500 yenoBek

IKCANTAR MEDIA )




Mepua nHayctTpus TpaHcdopmupyeTtcs

— JlnHenHoe TenecmoTpeHne

CHMXaeTCA

— YBenunyeHune oHnavH
npocMoTpa

— TeneBungeHue no-
NpeXHemMy ocTaeTcs

€OWUHCTBEHHbIM CPEeaCTBOM
MaccoBon MHdopMaLun,
CMOCODHbIM OXBaTUTb
OONbLUMHCTBO HaceneHus

— N3meHeHnsa B

ornepaunoHHbIX MOAeNAX

Subscribers

Pay TV

Linear

Non-linear

FAST
channels

PSB
channels

Advertising
|

State license

IKCANTAR MEDIA

Source: OneTVYear 2023, Glance / Mediametrie

FTA = Free To Air channels = BecrnnaTHble adhupHble KaHanbl

SVOD = Subscription Video On Demand = Buaeo no 3anpocy ¢ noanvuckomn

PSB = Public service broadcasting = O6LiecTBEHHOE UNW rOCYAapCTBEHHOE BellaHe

FAST = Free Ad-Supported Streaming Television = becnnaTtHoe NoTokoBoe TeneBuaeHUe ¢ peknamon

25
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