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About TIAK

TIAK, which operates as a Joint Industry Committee (JIC), is a joint-stock company.
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The TIAK Board of Directors is composed as follows: one member
represents the Advertisers Association (RVD), one member represents
the Advertising Agencies Association (RD), and 13 members represent
the television broadcasters.

A key operating principle is that all decisions are reached by
consensus. The representatives from RVD and RD each hold a
golden vote.

Cost Share: 10%

il

Cost Share: 25%




Official Start-up of TIAK as a JIC
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First Report — 17 September

TIAK Milestones
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What is Nexi?
Extended TV (CMAM) Measurement Process




Panel Universe and the Need for Rural Expansion

m'lJK REGULATION

Al CHANGE 2025 4
Universe redefined — People living L
residential areas with a minimum 201 8_2025 4
population size of 10.000 Universe:
The Law on the Establishment of el ictri
Metropolitan Municipality in 26 201 7-201 8 . . = 10'0004__ Districts
Provinces (on top of already existed Universe: 81 Provinces
4). Officially “rural” residential areas in 10.000+ Districts Panel Size:
30 cities have become districts of the 201 6-201 7 . . .
metropolitan municipality. gn“’?rsz' ] 40 PrO\élnceS 4,000 Households
ural + Urban Panel Size:
2015-201¢ Universe: 40 Provinces 4,000 Households
2014-2015 : Rural +'Urban Panel Size:
Universe: 40 Provinces 4,000 Households
Rural + Urban Panel Size:
2012-2013 Universe: 40 Provinces 4,000 Households
Rural + Urban Panel Size:
Universe: 40 Provinces 4,000 Households
20.000+ Urban Panel Size:
40 Provinces 4,000 Households
Panel Size: Universe (000)
3,500 Households Targets 2012-2014 2014-2015 2015-2016 2016-2017 2018-2025 Sept. 2025
Individuals 5+ 48.376 55.723 56.933 57.279 58.367 78.873
Households 13.780 16.137 16.896 17.096 17.728 25.909 |
Individuals =2 +15% Individuals > +35%
HHs = +17% HHs 2> +46%

History + The Effects of Rural Expansion on Universe Un{verse Deﬂnlthn Change:
Universe Expansion from 40

Figures Provinces to Total Turkey



Operational and Methodological Impact of Rural Panel Expansion
2014-2018

ISTANBUL

-

MARMARA

Panel & Fieldwork Management

- New panelist recruitments / Quota control

- People Meter Installations & on-site technical
support: Larger geographic coverage for field
engineers

DOGU VE GUNEYDOGU
ANADOLU

DAILY QUALITY CONTROL REPORT 04/08/15
for BARB Week: 2454 {week commencing 03/08/15) CURRENT DAY

PART TWO Mon Tue Wed Thu Fn Sat Sun Weekly Minimum
03/08 04/08 05/08 06/08 07/08 08/08 09/08 ave. Target Acceptable Wamings

Data Processing and Reporting

- Development of new RIMS definitions to extend the S A
weighting model's coverage to include "Turkey - Rural' 002 Ankara
as a separate reporting entity. 003 Istanbul

004 Izmir

005 Rest of Turke
020 Turkey -

TOTAL




Current Methodology: Regional Representation of Total Turkey
September 2025 Onwards

Panel & Fieldwork Management

" iSTANBUL

- No rural quota but full coverage of 9 regions

represented by 40 provinces with all 10.000+
residential areas

" MARMARA |

DOGU VE GUNEYDOGU
ANADOLU

PANEL CONTROL VARIABLES AND SUB-GROUPS

Units >> Sample Universe

Targets TV TV .
Individuals 5+ Region(Istanbul) 2.807 14.459
Individuals 5+ Region(lzmir) 989 4.237
Ind?v?duals 5+ Region(Ankara) 1.468 5.483 GEE%T::::;‘AL TELEVISION IN HH IND::IE:AI'S
Individuals 5+ Region(Marmara (Ex. Istanbul)) 1.769 11.667
Individuals 5+ Region(Ege (Ex. Izmir)) 1.107 6.115
Individuals 5+ Region(Central Anatolia (Ex. Ankara)) 1.482 6.225
Individuals 5+ Region(Mediterrenian) 1.887 10.096
Individuals 5+ Region(Blacksea) 929 6.892 ; 1- FEMALE
Individuals 5+ Region(East & Southeast Anatolia) 1.900 13.699 * ISTANBUL = SES AB * 1TV SET * SATELLITE 2- MALE

= ANKARA =SES C1 =2+ TV SETS = CABLE
«iZMIR «SES C2 «TERRESTRIAL 1 WORKING
Households 4.164 25.909 = EGE = SES DE ONLY 2- NOT

Households Region(lIstanbul) 817 4.686 * KARADENIZ LA
Households Region(lzmir) 318 1.543 : IS;O%TJA\??LU Li FF"ERR?,CC)): I;II'_II
Households Region(Ankara) 440 1.910 GUNEYDOGU 5+ PERSON HH
Households Region(Marmara (Ex. Istanbul)) 568 4.036 * MARMARA
Households Region(Ege (Ex. Izmir)) 347 2.191 * AKDENIZ
Households Region(Central Anatolia (Ex. Ankara)) 427 2.038
Households Region(Mediterrenian) 547 3.335
Households Region(Blacksea) 278 2.472
Households Region(East & Southeast Anatolia) 422 3.697




Thank You...
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